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Course Details 

Code  
Title AU-zÀss«-kn§v B³Uv ]»nIv dnte-j³ 
Degree _n.-F. 
Branch(s) ae-bmfw 
Year III  
Type BUv-þ-Hm¬ tImgvkv 
Credits  

Contact Hours Total Hours 45 Hours /week  
 
CO 
No. 

Expected Course Outcomes 
Upon completion of this course, the students will be able to: 

Cognitive 
Level 

PSO No. 

1 ]c-k-yw, ]»nIv dnte-j³ F¶n-h-sb-¡p-dn¨v ASn-Øm-\-[m-cW cq]-s -̧Sp-¶p U, An, C 4 

2 ]c-k-y-c-N-\-bpsS hnhn[ Xe-§Ä a\-kn-em-¡p¶p U, An, Ap 4 

3 
A -̈Sn, Zri-y-am-[-y-aw, \h-am-[-y-a-§Ä F¶n-h-bn-eq-sS-bpÅ ]c-k-y-cq-]-§sf ASp-
¯-dn-bp¶p 

U, An, Ap 
4 

4 
hnhn[ am[-y-a-§-fn-eq-sSbpÅ ]»nIv dnte-j³ {]hÀ¯\§sf ASp-¯-dn-
bp¶p 

U, An, C 
4 

5 
hnhn[ taJ-e-I-fn-epÅ ]»nIv dnte-j³knsâ {]hÀ¯\§sf ASp-¯-dn-bp-
¶p. 

An, E, C 
4 

 
Module Course Description Hrs CO.No. 

1.0 ]ckyw 19  
1.1 ]ck-ywþ \nÀh-N-\w 1 1,2,3 
1.2 ]ck-ywþ hfÀ¨ 1 1,2,3 
1.3 ]ck-ywþ hnImkw 1 1,2,3 
1.4 ]c-k-y-c-N-\þ hnhn[ Xe-§Ä 3 1,2,3 
1.5 ]c-k-y-c-N-\þ {]mtbm-KnI ]cn-io-e\w 2 1,2,3 
1.6 Zri-y-am-[-y-ahpw ]c-k-y-hpw 2 2,3 
1.7 Zri-y-am-[-y-ahpw ]c-k-y-hpwþ {]mtbm-KnI ]cn-io-e\w 2 2,3 
1.8 A¨Sn am[-y-ahpw ]c-k-yhpw  2 2,3 
1.9 A¨Sn am[-y-ahpw ]c-k-yhpw þ {]mtbm-KnI ]cn-io-e\w 2 2,3 

1.10 PnwKnÄkv  1 3 
1.11 PnwKnÄkv þ {]mtbm-KnI ]cn-io-e\w 2 3 

2.00 ]»nIv dnte-j³kv 11  
2.1 ]»nIv dnte-j³knsâ km[-yX B[p-\n-I-k-aq-l-̄ nÂ 1 4,5 
2.2 -]»nIv dnte-j³knsâ e£-yw 1 4,5 
2.3 -]»nIv dnte-j³knsâ {]hÀ¯\w 1 4,5 
2.4 hmÀ¯-bn-eq-sS-bpÅ {]Nm-c-Ww 1 4,5 
2.5 hmÀ¯-bn-eq-sS-bpÅ {]Nm-c-Wwþ {]mtbm-KnI ]cn-io-e\w 1 4,5 



2.6 t^mt«m-{K-̂ n-bn-eq-sS-bpÅ Bi-b-{]-Nm-cWw  1 4,5 
2.7 t^mt«m-{K-̂ n-bn-eq-sS-bpÅ Bi-b-{]-Nm-cWw þ {]mtbm-KnI ]cn-io-e\w 1 4,5 
2.8 hoUn-tbm-{K-ln-bn-eqsS Bi-b-{]-Nm-cWw  1 4,5 
2.9 hoUn-tbm-{K-ln-bn-eqsS Bi-b-{]-Nm-cWw þ {]mtbm-KnI ]cn-io-e\w 1 4,5 

2.10 \h-am-[-y-a-§-fn-eq-sS-bpÅ Bi-b-{]-Nm-cWw  1 4,5 
2.11 \h-am-[-y-a-§-fn-eq-sS-bpÅ Bi-b-{]-Nm-cWw þ {]mtbm-KnI ]cn-io-e\w 1 4,5 

3.0 ]c-ky-G-P³kn-I-fnepw ]n.-BÀ. GP³kn-I-fnepw {]mtbm-KnI ]cn-io-e\w 15  
*PSO-Program Specific outcome; CO-Course Outcome;  
Cognitive Level: R-Remember; U-Understanding; Ap-Apply; An-Analyze; E-Evaluate; C-Create. 
Text Books for Reference 

1. Advertising – Dr.Ruchi Gupta, Scholar Teachpress 
2. Advertising & IMC Principles and Practice – Sandra Moriarty, Nancy D. Mitchell & 

William D. Wells, Pearson Education India. 
3. Advertising Planning and Decision Making – Kavita Sharma, Taxmann Publications 

Private Limited. 
4. Advertising Principles and Practice – Ruchi Gupta, S.Chand & Company 
5. Mass Communication principles and concepts – Seema Hasan, CBS 
6. Public relations Management – Jaishri Jethuaney, N.N.Sarker, Sterling publishers 
7. Public relations principles and practices – Iqbal & Sachdeva Oxford University 

Press 
8. The Sage Handbook of Public Relations – Edited by Robert L. Health, Sage 

Publications 
9. sSen-hn-j³ tPW-enkw þ hn.-cm-P-tKm-]mÂ, Idâv _pIvkv 
10. Zri-y-̀ mj þ sI.Fkv. cmP-ti-J-c³, tIc-f-̀ mjm Câ-Ìn-ä-yq«v 
11. ‘B’ temIw apXÂ ‘C’ temIw hsc þ tUm.-sP.hnf-\new, tIc-f-̀ mjm Câ-Ìn-ä-yq«v 
12. am[-y-a-§-fpsS A[n-\n-thiw þ F.-Un. {^m³knkv Imc-bv¡m-«v, tPW-enkw Un¸mÀ«vsaâv, 

tUm¬t_mkvtIm tImtf-Pv, I®qÀ bqWn-th-gvknän 
13. C³^Àta-j³ sSIvt\m-fPn F´v, F§-s\, F´n-\vþ tUm.-_n.-C-Iv_mÂ, sI.cho-{µ³, Idâv 

_pIvkv, XriqÀ 
aqe-y-\nÀ®b D]m-[n-IÄ  
H_vP-IvSohv sSÌv, {]mtbm-KnI ]co-£, hmNm-]-co£, Ctâ¬jn-¸n\v Øm]-\-§Ä \S-¯p¶ hne-bn-cp-
¯Â F¶o amÀK-§-fn-eq-sSbmWv aqe-y-\nÀWbw \nÀÆ-ln¡p-¶-Xv.  
I. H_vP-Sohv sSÌv 

1. aÄ«n¸nÄ tNmbvkv H_vP-IvSohv ]co£ (20 tNmZ-y-§Ä) þ 20 amÀ¡v 
II. {]mtbm-KnI ]co£ 

1. ]ck-y-c-N\      -þ 10 amÀ¡v 
2. ]c-k-y-ho-Untbm X¿m-dm-¡Â ({Kq¸v ASn-Øm-\-̄ nÂ) þ 20 amÀ¡v  
3. PnwKnÄkv X¿m-dm-¡Â ({Kq¸v ASn-Øm-\-̄ nÂ)  þ 10 amÀ¡v 
4. ]»nIv dnte-j³ Bi-bm-h-X-cWw (ho-Untbm/HmUntbm/Fgp-¯v) 

 ({Kq¸v ASn-Øm-\-̄ nÂ)    þ 10 amÀ¡v 
III. hmNm-]-co£       =  10 amÀ¡v 

 
IV. Ctâ¬jn-¸n\v Øm]-\-§Ä \S-̄ p¶ hne-bn-cp-̄ Â þ 20 amÀ¡v 

BsI  þ 100 amÀ¡v 
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Name of students attended Value-added courses imparting transferable and life skills 

offered during the year 2019-2020 

 

1. Advertising & Public Relations – III BA 
1. Abhijith P. 
2. Aju Ashok 
3. Akhila M.George 
4. Akhila Prakash 
5. Amal Sajan 
6. Anakha Ajikumar 
7. Anjitha P.A. 
8. Anju Raju 
9. Ashamol K. 
10. Bibitha Babu 
11. Bini K. Reji 
12. Dichu D.K. 
13. Diya M.A. 
14. Kavyamol M.J. 
15. Krishnapriya V. 
16. Milan Prasad 
17. Neenu Jomon 
18. Shalumol K.C. 
19. Sumisha Suku 
20. Vishal Vijayan 

 

2. Visual Media & Photo Journalism – II BA 
 

1. Amala Varghese 
2. Amaljith 
3. Anjana Suresh 
4. Anumol Anilkumar 
5. Arathi K.R. 
6. Arathi T. 
7. Aravind A. 
8. Aromal S. Manohar 
9. Ashna Beegam 
10. Athira Madhu 
11. Athiramol P.C. 
12. Athulya B. 
13. Bharathi Babu 
14. Justin Josesph 
15. Jwala K.R. 
16. Kesia George 

 



17. Maria Babu 
18. Maria Mol 
19. Reenu Reji 
20. Rumaisa K.V. 
21. Sahil Shaji 
22. Shinjumol V. 
23. Shikha Lisa 
24. Surag 
25. Vidya Viajyakumar 

 
 

3. Journalism – I BA  

 
1. Akhila Ajay 
2. Alisha Kunjumon 
3. Anirudh B. 
4. Anjali Jobi 
5. Ann Maria Mathew 
6. Anu Sivalakshmi 
7. Asha G. 
8. Ashna Anna Sabu 
9. Celin Thankachan 
10. Devika R. Chandran 
11. Dhiya V. James 
12. Haritha H. 
13. Jelna Jorly 
14. Jisha P.S. 
15. Keerthy V. 
16. Krishna Sivaprasad 
17. Meera V.S. 
18. Neeraja P.Rajan 
19. Nikhila Raman M.M. 
20. Nileena Siby 
21. Shilvy Joy 
22. Sreedevi  S. 
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